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Online invitation
(7 series)

Partner

(Flower+, Seesow)
Douying Topview

FLOWERPLUS 781l (5 airbnb 210

Exclusive flowers +
regular order

Magical
Flower Delivery

BEARBEMER
iy, RRT71TE
FURERBETE
HHEFEHE, BF
BEIEma—, A
BRER AEHE

Flower+ will post chat T1
and 7 T2 posts in total

After the 1st post ref
it generated 26k 0
1 wechat post ' sold

& themed package
1 first 3 days

Performance overview

1,000+ Magic coffee sold in 10
Seesaw stores in 3 days

12,000+ offline reach

(avg. 400 costomers a day per 1store)
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1,358 engagement in Seesaw online
lucky draw
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KOL travel notes

Tap into tribes to

extend and

deepen

“encountering” —
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